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WHAT IS AFTERPAY



HOW AFTERPAY WORKS
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Afterpay product



AFTERPAY FEATURES

FREE SERVICE

No account fees,  
interest or customer  

costs
Customers use us as a  

budgeting tool

GLOBAL

FX payments means >3m  
customers can shop  

internationally with their  
account

SEAMLESS CHECKOUT

Sign up in <2 mins
− mobile number

− name, address, DOB
− card details

SPLIT PAYMENTS

Customers can pay more  
upfront to buy larger  

items on Afterpay

PAY IT IN 4

Fortnightly payments to  
suit Australian budgeting  

& pay cycles

Afterpay product



WHO IS AFTERPAY?



TRUST

“THE NEW CURRENCY IN THE WORLD IS TRUST.  
IT’S OUR TRUST IN THE CONSUMER WHICH MAKES  

THEM LOVE US. IT’S AS SIMPLE AS THAT.”
NICK MOLNAR, CO-FOUNDER AND CEO, AFTERPAY

Afterpay philosophy



WHY SHOPPERS 
LOVE AFTERPAY
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Afterpay’s success is, in large part, due to the trust we 
extend consumers. 
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• Afterpay gives consumers the flexibility they want, the tools 

they need, and the trust they deserve. 

• We are not a finance company, we don’t ask for consumers 

social security and do not ping their credit. Afterpay is a 

budgeting tool, not credit.

• We make it our mission to be transparent with our 

customers through auto-payments, notifications, realistic 

spending limits, compassionate customer support and 

easy tracking tools. 

Afterpay philosophy



THE LOVE FOR 
AFTERPAY IS REAL
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Afterpay philosophy



OVER 3M RAVING APP DOWNLOADS
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Afterpay philosophy



A FINANCIAL FOCUS 
ON MILLENNIALS 
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• 1 in 3 millennials have never applied for a credit card

• 37% of millennials own a credit card today v 58% in 2002 

• Today there are 2X as many debit card transactions as 

credit card transactions

• Millennials spend 1 in every 3 dollars in the economy

63%
OF MILLENNIALS 

DON’T OWN A 
SINGLE CREDIT 

CARD 

Afterpay fills a void with millennials. The recession and 
the rise of student debt led to a complete shift in 
spending.
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Our history
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Global active customers

5.2m
Merchants using 
Afterpay globally

GLOBAL MERCHANT & CUSTOMER SUCCESS

increased AOV

25%+

80% 70%
millennial female

35,300

increased conversion

Afterpay today

The freedom that Afterpay provides translates into incremental growth for merchants through 
loyal customers, higher conversions, and bigger carts. With Afterpay, retailers get paid upfront 
while customers get to pay over time.

22%+
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AFTERPAY ANZ
UNDISPUTED MARKET LEADER
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ANZ Customers 
with a growth rate 

of 20K a week 

3.0m

Live merchants

27,000

Larger than the 
nearest 

competitor

3.5x

of customers 
return to use 

Afterpay

90%

Afterpay today



Afterpay product

PRESENTATION | 2019 |CONFIDENTIAL

AFTERPAY INSTORE EXPERIENCE
Afterpay uses a simple (patented) barcode solution so a customer can checkout in 1-step and 
doesn’t create an additional process for store staff 

Barcode to be scanned at POS

Customer will present their barcode at POS to check 
out. Their available spend will be displayed, this will 
need to be refreshed every 30 minutes. 

Account management 

Customers can manage their account, pay orders 
earlier and see their order and refund history.

Store navigation services

Customers to be  able to browse new stores, see 
where they can shop  in-store.
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THE LARGEST BRAND PARTNERS GLOBALLY
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Afterpay today


